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ABSTRACT

Knowledge management is fundamental part of eaclovitive company that pays attention on overall

knowledge that posse.

Knowledge management is a complex process thatalme company to manage with all the knowledgedha
be presented in different forms and shapes. Alsoptocess contribute for better understandingldha knowledge, and

discover the need of creation of new knowledgdéxdompanies.

The process of knowledge management can be putsienace of marketing campaign because creation and
implementation of successful marketing campaigneddp from well structured information, people actioms and of

course well planned goals that want to be reach this campaign.

In order to be reach this interaction between kedgeé management process and marketing campaigrbecan
used a lot of software tools for knowledge managertteat can help marketers to support their mangetiampaigns on

the best possible way.

In this paper will be theoretically explained whyarketing campaigns need knowledge management geftwa

and will be given some software tools that compsnan use for this purpose.

The goal of this paper is to present to comparhias how exists a lot of innovative tools that catphthem to
organize their knowledge and to manage with thatwtedge in order to reach new goals and to makie tharketing

campaigns successful and effective for the targetelience.
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INTRODUCTION
KNOWLEDGE MANAGEMENT PROCESS AND SOFTWARE

Knowledge and the knowledge management processfrane interest of overall company, especially for
managers, decision makers, researchers and gleth@e interested in working activities of the camp The process of
knowledge management becomes the main respongsifilitthe companies that want to be successfuhé dynamic

global economy. (Skyrme, 1998)

Knowledge management process can be used for afiffggurposes in the companies, for organization and
management of knowledge of the employees and cestpnorganization of marketing activities, doing rkeding
research, store and do updates in the knowledgdhalsts of the company, do analysis, share diff&iadtof content

between employees, customers and other stakehotetsnany other activities.
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Also knowledge management process is crucial forketmg managers in order to manage proper with
customer’s knowledge and to create successful miagkeampaigns for the proper target groups oftawjsor potential

customers.

The process of knowledge management is a procqsamiing, motivation and control of people, praessand

systems of the company, in order to ensure progmedproper usage of the knowledge that companggso$King, 2009)

All of these activities that are part of knowledgenagement process can be used in development and

implementation of different kind of marketing carnpes.

Software tools can help companies to collect theessary knowledge, to store it in the proper daehato
deliver to the required people in the right timed aight place. In this case, knowledge managemsefivare tools can be
used as a part of a marketing campaign in ordeteliver to customers proper information for the pamy and its
products or services, to increase the communicadinth collaboration between company and customerthenmmost
interactive way through organization of differennd of events, making presentations and webindrarirsg documents
and other multimedia content, organize blogs, #@fs/on social networks... all of these activitieghaone purpose to
make the marketing campaign more successful aedaittive for the target group of customers. Throtigtse software
tools for knowledge management, also can be traekeithe engagements of the customers and resolts marketing

campaigns.
MARKETING CAMPAIGNS

For many companies, marketing campaigns are the method for both communicating with their market t
reinforce their positioning, and for customer asgion. Good campaigns follow a theme and includgei@es of touches
with the market. It's noisy in the marketplace, amdanessage delivered once through a single medimelyrmakes a
difference. While there’s no magic number regardhng best frequency for a message to make an impgicions range

from three to twenty times, with seven being anrolitketing adage.

Many marketing campaigns contain an overarchinghnthenhich can be leveraged over extended periotimef

with multiple variations, or different elements,tédl an entire story. (Marketing, campaign, n.d.)

Regardless of the messages, the assets that esmedbdor transmitting these messages, time perniddte other
factors that can be directly or indirectly connecotgth the marketing campaigns, it can be said @Hat of additional tools
for knowledge management can contribute for reartiie goals of the marketing campaigns. These tmoisbe used for
reaching new customers, get in touch with themagaghem, increase their attention about productervices of the

companies, increase awareness about the compawi¢keir products, to deliver unique experiencetfiercustomers etc.

With usage of knowledge management tools as artiewali part of marketing campaign, companies can be
declared as a unique companies that pay atterdidheir customers, existing or new, and want tcediv them unique

experience in order to make them loyal of the camgand their products.

These knowledge management tools can be part oftthéegic planning of the marketing campaign & th
company, can help company to be creative and tdk warbrand awareness, to implement and executentir&eting

campaign much easier and to follow results and tgsdaonnected with the existing marketing campaigns
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KNOWLEDGE MANAGEMENT TOOLS FOR SUPPORTING MARKETING CAMPAIGNS

Till now a lot of tools for knowledge managemere developed from the software companies that carsbeé in
the different kind of companies for proper managentd employees knowledge, customers knowledge agement of
work flows and work activities, databases, archmaterials, documents, management with emails, witdrketing

research etc.

Some of the knowledge management tools that canskd for support of marketing campaigns are: Adobe
Connect software, Always Support software, FuzdeSsnftware, Bitrix24 software and Qigga knowledganagement

software.
ADOBE CONNECT KNOWLEDGE MANAGMENT SOFTWARE

Adobe Connect software can be used in differentkketarg purposes and support marketing campaignsbad
Connect software allows in the existing marketingipaign to be add a lot of innovative and intengsévents, webinars,
trainings, presentations and web-meetings.

With this software solution, companies can organizd meeting or presentations and communicate mgh
level messages and videos with their existing demtal customers, share high-impact multimediateon- including

streaming audio, video and software simulationsrder to make it both compelling and persuasive.

Also, they can record web seminars and make webioapresentations available to people who canttenc
Through our solutions, marketing managers can answgomer questions in real time and can incréasaesponses
from their email messages. Regarding this kind afkimg, marketing and sales departments can satisfy existing base
and attract new customers, can increase the s#de, awareness of company products or servicesnakd the company

more competitive on market and reach the alreafiyett goals. littp:/connect-innovation.com/

All of these benefits that this software allowsn dse used as an additional part of the marketimgpeagns that

companies are taking for different kind of purposes
The main benefits that can be reached with usagf@ooftware are:

» Companies can hold presentations in order to iseréateractivity and participation of existing ootential

customers;

e« Companies can make presentation recordings awailabl a website and do promotion, as a part of their
marketing campaign;

e Companies can get more customers or potential mestattention in a short period at a lower cost;
» Companies can increase corporate branding;
» Companies can increase the success of marketingatgns by driving prospects to engaging audience;

Adobe Connect software is the most powerful mamketool for transmitting a message to a large nadigeople.
With effective knowledge management tool like tlsismpanies will be able to transfer useful inforioato attendees, get
new potential customers and increase the awarafebgir products or services. Also effective knedge management

tool contributes for a company to deliver high irojpeontent, to create effective presentationsnigage attention and to
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get in touch with many people in the same timep(Htvww.adobe.com/products/adobeconnect.html)

A company that actively engages in knowledge mamage tools that can be part of existing marketing
campaigns is the one that can be called a modenoyative, up to date company that pays attentioitst customers:

existing or potential.
ALKWAYSUPPORT KNOWLEDGE MANAGEMENT SOFTWARE

Always Support provides instant and contextuallevant answers based on a self-learning and ewwigg
Q&A knowledge-base. It uses your site visitors tovide reliable and instant answers to questiokedby other visitors.
That, in addition to your site's FAQ, allows Alwaysport to provide an answer to any question in st-effective way.

The result is a significant reduction in supporstsosersus other online solutions and an increasenversions.

Always Support interfaces are intuitive and easuge for both customers and support reps, Alwaystipp

provides a floating widget for websites and embedst#utions for Android and iOS mobile apps.

This software can be used as a part of marketingpa&n in order to allow customers to learn moreuatthe
company and its products, to get in touch with émeployees and to get familiar with all the workidtes of the
company. The goal of this software solution is ittegcompanies to have better customers servicedoce support costs

and to help them the increase the sales of thedymts or serviceshitp://www.alwaysupport.corj/

FUZE SUITE KNOWLEDGE MANAGMENT SOFTWARE

Comprehensive, modular and easy to use web-basgdnoer care and knowledge sharing software sulte. T
Fuze Suite enables companies quickly and affordaklends multi-channel self-service and assistedese support to

their customers, partners, staff and other stakieins]

For this software can be said that is an eSupportdistomers and is a community software that aleacial

activities.

This software can be used as a part of the exigtiagketing campaigns and contribute for better-tiead
collaboration with the clients, documents, vidend presentations shares, and different kinds efattion with existing

systems of the company and databagepg://www.fuze.con)/

BITRIX24 KNOWLEDGE MANAGEMENT SOFTWARE

This knowledge management software is a high-ehdiso designed for effective collaboration, comrimation,
social networking, and work flow in the compani€his software can be used as a part of existindatialg campaigns
and offer to companies to communicate and collabowath their customers on the most effective wlagught blogs,

panel groups and to do networking with social s®&vi

Through this software, companies can have innogatipproach for reaching the attention of the pa@kor

existing customers and increase possibilities forensales.http://www.bitrixsoft.comy

QIQQA KNOWLEDGE MANAGEMENT SOFTWARE

Qiqga is knowledge management software that carsed for proper management of the information @&sdlts

that are created from the existing marketing cagnmi This software keeps the knowledge and docusmedith
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information safe in the company and allows effextmanagement with them. Qigga keeps all documertsre and
makes them instantly accessible and searchablessacdifferent devices. Automatic identification, garyg and
categorization of documents means companies newer to go hunting for that missing paper or infaioraagain. This
software allows employees to capture all tags, cents highlights and annotations while they readudtents inside
Qiqga, online at workstation or offline on the @hen when employees want to review what they head,rthey can use

powerful annotation reports so they never agaigdbthose important snippets of informatidntty://www.gigga.cony/

This software is proper for following and doing apes of all of information and results that areegivfrom
different marketing campaigns. This software isc@lif companies want their next marketing campaigo be much
successful and effective for their customers. Qs d#ay can be selected strong and weak sides oéxtsting or past

marketing campaigns of the companies.
CONCLUSIONS

In this paper are shown the reasons for usagenofvative knowledge management tools as a necepsairyf
each marketing campaign. Each company can hawdaiff goals for creation and launch a marketingpeagm, but if the
company uses knowledge management software asditioadl part of the marketing campaign, the conypean offer

unique experience and added value to the interatgdttgroup for this marketing campaign.

Presented knowledge management software toolssipdper are part of the hundreds of tools thatlexeloped
for this purposes. With usage of knowledge managérseftware, marketing campaigns can be more &ttea@nd
interesting for the customers, can be more inte@eind can increase the collaboration between aomep and customers

which is crucial point for building a long term agbnships, increase sales and reach bigger success
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